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Name game
1Oooo, baby: When it comes
to naming babies, celebrities
don’t always do so well. We’ve

got the best and worst celebrity baby
names at chron.com/celebbabynames.

Anna Julia got tired of her
email overflowing with junk
mail. Ads, coupons, updates
on her airline miles — 50 a
day were piling up in her
inbox, and deleting them
was a chore. So last month
she unsubscribed.

And then?
“I realized,” she said, “I

was getting nomail.”
No newsy updates from

friends. No chatty messages
from her sister. Not anymore.

“It used to be that every-
one emailed,” said Julia, who
lives in Houston. But these
days, “if I want to talk to any
of my friends, we do it on

Facebook or we text. And
that’s it, really.”

Youmight have missed the
news—maybe it’s buried in
your spam file — but email is
over. The AOL guy’s “You’ve
got mail!” once generated
real excitement, but now
email is just another joyless
task— something to pro-
cess, sort through, manage.
That alert you just got that a
message is waiting? It’s not
a note from your favorite
niece. It’s yourMacy’s bill.

“I sort of miss those long
letters you would get from
friends over email,” said
Julia, 47. “It was new— you
wanted to write a lot. You
could send it to them and
they’d get it immediately.”

But the definition of “im-
mediately” has changed as
technology has evolved.

“You know, it’s almost the
snail mail of the 2000s at this
point,” said Scott Rothen-
berg, a Houston attorney.

Rothenberg, 52, his wife,

Lisa, and their four sons stay
in touch constantly, but they
do it through group text mes-
sages and a private family
Facebook group. His email
— like the mailbox in front
of the house — has become a
place to collect mostly junk
mail, bills and business cor-
respondence. He still wades
through 200messages a day.
But they’re mostly ads, credit
card statements and Grou-
pons.

“Honestly, about 160 of
them, I’ll scan through the
title and if it’s not something
I think is high-priority, I’ll
delete it without even read-
ing it,” he said.

Email: It’s so
yesterday

( Circa 3300
B.C.:
Mesopotamians
communicate using
clay tablets carved
with a cut reed.

( Circa 2200
B.C.:
The Egyptians begin
to use papyrus as a
surface for writing. ( 1775: The first

postmaster general,
Benjamin Franklin, is

appointed in theappointed in the 
United States.

1860: The Pony Express
begins delivering mail,

news and packages
by horseback.

( 1993: AOL mails out CDs,
and many Americans get their
first email address.

2004:
Facebook launches

as a social
network for

college
students.

( 2011:
Photo
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system
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TECHNOLOGY

By Alyson Ward More people are turning to
social media and texting to
communicate quickly, easily

Email continues on E2

Circa 1450:
Johannes Gutenberg’sJohannes Gutenberg’s 
printing press prints theprinting press print
Bible using movableusing mova
type.

Fotolia

1987:1987:
The firstThe first
plain-paperplain-paper
fax machinefax machine
makes the faxmakes the fa
a must-have
office tool.

1876:
AlexanderAlexander

Graham BellGraham Bell
makes the firstmakes the first
telephone call.telephone call.

1845:
The firstThe first

public
telegraph
companycompany

opens.opens.

1999:
Text-messagingText-messaging

becomesbecomes
possible acrosspossible across
networks. It’s anetworks. It’s
full-blown hitfull-blown hit

by 2000.

Snapchat CEO 
Evan Spiegel 

Pattie
Mallette
shares
story
of hope

EVENT

Pattie Mallette’s fans once
knew her only as Justin Bieber’s
cool, pretty and disarmingly
youngmom. But whenMal-
lette shared her faith and her
life’s struggles in a book last
year, something shifted. Some
of those teen and pre-teen fans
now tell her she’s changed their
lives.

“Sometimes at a book sign-
ing, I’ll have girls come up and
showme their scars where they
used to cut (themselves) and
say, ‘Your story helped me stop
cutting,’ ” Mallette said. “That’s
an incredible feeling.”

Mallette cut herself when she
was a teenager, too; it’s one of
many things she endured, in-
cluding abuse, alcoholism and
the struggles of being a dirt-
poor, single teenage mom.

The baby she had at 17 grew
up to be an international pop
phenomenon. Bieber’s mega-

By Alyson Ward

Mallette continues on E3

Words of wisdom
From @NBU4Teens, the Twitter
feed for Pattie Mallette’s
book, “Nowhere But Up: Teen
Edition”

1“Raising a child is
not about having

a ton of money and
giving him everything
he wants. It’s about
loving him.”

2 “Instead of
complaining

about the
consequences that
come from making
bad choices, we need
to accept them &
move fwd.”

3“In order 2 love
someone else in

a healthy way, u have
to learn how to love,
value, and appreciate
yourself first.”

On Saturday night at its
convention, the Dallas Safari
Club auctioned off a rare permit
— one of five issued each year —
from the Namibian government
for the privilege of hunting and
killing a rare, endangered black
rhinoceros. The license was
auctioned off for $350,000, all of
which will go to fund rhino con-
servation in Namibia, home of

1,800 of the 4,000 black rhinos
still left on this Earth.

You probably heard about
the auction, and when you did,
you had an immediate reac-
tion: either “that’s disgraceful”
or “cool!” But as with so many
things, it’s more complicated
than that.

The hunter, who remains
anonymous, will be able to kill

only an old male “nonbreeding”
rhino who has reached the end
of his presumed usefulness to
the herd. (This information is
so granular that they must have
one specific rhino in mind who
doesn’t know he has a target on
his back. Let’s name him Sonny
Boy.)

For the record, the numbers
for the species are so severely

depleted from the 70,000
counted in the 1960s owing to
poaching. The rhino’s horns are
worth more than gold in Asia.
The horn is ground and used
as medicine, though not, as is
popularly thought, as an aph-
rodisiac.Which may be why it’s
not working for Sonny Boy.

Game show host/animal ac-

Rhino hunt is far more complicated than it seems

O’Connor continues on E3

KYRIE O’CONNOR
Commentary
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Do you know a
Houston hero?

We live in one of the nation’s most charitable cities.
Between community volunteers, foundation organizers
and corporate leaders, we help others and get things
done in Houston and surrounding communities.

Do you know someone who embodies the spirit of
giving in the greater Houston area?

The Chronicle is looking for generous individuals
who donate their time, their money— or both— to
benefit our cities and their residents.

We’ll feature Houston’s Heroes in our third annual
Houston Gives section, comingMarch 30.

Tell us why you think your nominee is a community
hero and let us know how to get in touch with him or
her.

Please fill out the form at chron.com/heronomination
or send nominations to HoustonHeroes@chron.com
or Houston Heroes, Features / Houston Chronicle, 801
Texas, Houston, TX 77002. The deadline is Feb. 7.

Dear Heloise:
Do you have a hint for

how to quickly and effi-
ciently clean blenders and
food processors? I like us-
ing these appliances but
don’t enjoy taking them
apart for cleaning.

SusanW. in Pennsylvania

I’m with you! A blend-
er is easy to clean, but a
food processor seems like
too much work. Susan,
there is an easy hint for
cleaning these appli-
ances: After you are done
using the blender or pro-
cessor, rinse the pitcher
or bowl with water. Fill

half of the
pitcher or
bowl with
warm wa-
ter and add
a drop of
dishwash-
ing liquid.

Put the lid on securely
and turn the appliance
back on for 20-30 sec-
onds. Also, it takes only a
drop of detergent — don’t
overdo it, thinking more
is better. Rinse, dry and
that’s it. The appliance
will be ready for the next
time you want to whip up
a meal.

Heloise

Dear Heloise:
Help! Years ago, you

printed a waffle recipe
using club soda.When I
opened the book where
I kept the recipe all this
time, it wasn’t there.
Could you please print it
again?

Lucille S. in Texas

Lucille, don’t worry, be-
cause you can enjoy these
Heloise ClubWaffles
again! Gather the follow-
ing ingredients:
2 cups biscuit mix
1 egg
½ cup vegetable oil
1 1⁄3 cups club soda

In a large bowl, mix
together all of the ingredi-
ents using a large spoon.
Be sure not to overmix,
and use the batter imme-
diately so it does not have
a chance to go flat.

Get out your waffle
iron and start making
delicious, fluffy waffles
for everyone to enjoy, or
freeze for later.

Heloise

Heloise@Heloise.com
Heloise
P.O. Box 795000
San Antonio, TX 78279-
5000
King Features Syndicate

Give appliances a quick cleanup
HINTS FROMHELOISE

HELOISE

Slipping popularity
“Email is kind of in the

doghouse at the moment,”
said Andrew Ledbetter,
an associate professor at
Texas Christian Univer-
sity who studies commu-
nication technology. “It’s
still useful for business
purposes, (but) socially,
a lot of that interaction
has moved to social media
and texting.”

Slowly, we’re all giving
in. Julia tried to train her
younger work colleagues
to email her instead of
texting. Finally she gave
up and purchased an un-
limited texting plan. Her
mother, meanwhile, used
to be “adamant” about
refusing to text. But when
MarieWhitfield realized
her 17-year-old grand-
son never answered the
phone or responded to
emails, theMontgomery
woman bought a smart-
phone, got a texting plan
and joined Facebook to
keep up with him.

“Email took away let-
ter-writing, and Facebook
and texting have taken
away email,” Julia said.

Ledbetter has seen it
happen in his own life. In
2005, he set up an email
listserv so he and his
college friends could keep
in touch. The messages
flew back and forth for
many years. But now
the friends are all con-
nected on Facebook, and
the personal emails have
dwindled to almost none.
He and his students often
use Twitter — not email
or office hours — to talk
outside of class.

“It’s an old story,”

Ledbetter said: New
technology comes along
to replace the old, and
young people embrace it
first.

The Rothenbergs’
22-year-old son, Ben-
jamin, said he uses
Facebook “on an hourly
basis.” Even though he
has five email accounts,
he doesn’t use them to
keep in touch.

“I don’t think I’ve ever
emailed back and forth
with a friend,” he said.

By the time he got to
middle school, Benjamin
Rothenberg said, he and
his friends hadMySpace,
instant messaging and—
“for those of us who had
phones that would do
that” — text messaging.
They didn’t need email to
shoot messages back and
forth.

“For me,” he said,
“email has always kind
of been an official,
on-the-record, formal,
professional, adult type
of thing.” Even at his new
job—which involves, of
all things, email market-
ing — he and his col-
leagues often text each
other.

Overload
Joan P. Camenson,

who lives in Cypress,
doesn’t even own a
smartphone. But she
checks her email first
thing in the morning and
throughout the day, and
that’s enough for her.
Camenson, 69, receives
more than 40 messages
daily, but “maybe five or
10 at the most are from a
real person.”

She doesn’t always
manage to read the rest.

“My husband goes crazy
when he sees howmany
messages I have in my
inbox,” she said, but
it just happens. “The
volume is so much. You
kind of drown in it.”

That’s why Google
rolled out a new Gmail
inbox last year, one
that automatically
divides incoming mail
into three categories:
personal email, social
media notifications and
promotional messages.

“The nature of email
has changed quite a bit,”
Google spokeswoman
Andrea Freund said.
“We’re getting lots
of different types of
email, and it can be
overwhelming.” The
new inbox, she said, was
designed “to help manage
that email overload.”

The overload extends
to other forms of
communication. Ben
Durosola, a financial
analyst who also owns
a small business, uses
email for work. He
stopped using Twitter
this fall because the
interaction became too
time-consuming. But
every day, the Houston
23-year-old gets about
200 text messages and 50
Facebook messages from
his friends. To keep up,
he needs that interaction
to be fast, skimmable and
to-the-point.

“I almost think we’re
programmed to view
email as an elongated
conversation that we
don’t really want to have,”
Durosola said. “A text
message is direct and
to-the-point; I can answer
and get back to what I’m

doing.”

Personal and
meaningful

People once debated
whether the telephone
would destroy
relationships, Ledbetter
said. “Obviously, I think
that didn’t happen with
the telephone, and I don’t
think it’s happened with
email.”

He pointed to Facebook
and Twitter’s private
messaging features. If
you’re sending a private
Facebookmessage, “it’s
really an email.”

“It maymorph in the
form it takes, but the
idea of a textual private
message — I don’t think
that’s going to go away,”
Ledbetter said.

Benjamin Rothenberg
agrees. He lives in Austin,
but one of his best friends
lives across the country.
They don’t email each
other, he said, but they
do use Facebook’s chat
feature.

“If (one of us) had a
good date or something
funny happened in
school or we have a very
biased opinion about
our sports team, it’s not
uncommon to type out
long paragraphs through
instant message,” he said.
“I think a lot of people
kind of look in from the
outside and say, ‘How can
you have a meaningful
conversation?’ The
simple answer is, if it’s a
meaningful relationship,
it will make a meaningful
conversation nomatter
what the medium.”

alyson.ward@chron.com
twitter.com/alysonward

Email useful for business interaction
Email from page E1

Ralph Fiennes is every
inch the English gentle-
man: soft-spoken, polite,
engaging. It’s incongru-
ous that this handsome,
pleasant Tony winner and
multiple Oscar nominee
should be known for play-
ing some of the screen’s
more memorable villains
— in “Red Dragon” and
“In Bruges,” Voldemort in
the “Harry Potter” series,
the cold-blooded Nazi
Amon Goeth in “Schin-
dler’s List.”

When he talks about
directing and starring in
a story about England’s
most celebrated novel-
ist, however, one sees the
draw that dark complex-
ity can hold for him.

“The majority of people
think ‘Charles Dickens,
jolly Victorian man. Tells
a sentimental and nice
story.’ Dickens has a
violence to his imagina-
tion, to his world,” he
says. “There are shadow
worlds to Dickens that
I’m new to, that I love. A
world of uncertainties
andmoral ambivalence
and ethical disturbance
and people who are trying
to be good but fail, people
who are not at all good
but on the surface full of
charm and are seductive,

but underneath are quite
corrupt. Dickens sees the
human comedy in every-
thing.”

A self-described “new
convert,” he explored
Dickens’ ownmultifac-
eted human comedy via
“The InvisibleWoman,”
which he directs and
stars in as Dickens. The
film, which opens Friday
in Houston, is based on
Claire Tomalin’s book
“The InvisibleWoman:
The Story of Nelly Ternan
and Charles Dickens.”

Ternan (played by
Felicity Jones) was an
actress and Dickens’ mis-
tress. Their story reveals
sides of the author sure to
surprise U.S. audiences.

“I felt she really un-
derstood the subtext,”
Fiennes says of Jones. “A
lot of this is the subtext.
This gradual emotional
story — it cooks gradu-
ally — I needed someone
who, when the camera’s
on, we would feel she’s
crackling inside with all
kinds of awarenesses. …
She has this gift, when the
camera’s on her, I feel I
want to knowwhat she’s
not saying.”

Fiennes’ previous di-
rectorial effort was a mod-
ern adaptation of Shake-
speare’s “Coriolanus”
(2011), a bloody war tale

shot with kinetic imme-
diacy. “InvisibleWoman”
is quite a different affair,

so to speak, with its long,
stationary takes.

“I wanted to find some-

thing with more still-
ness andmore certainty;
you plant the camera
and watch someone,”
he says. “I like the films
by the Japanese director
(Yaujirô) Ozu, who never
moves the camera. He
relies on the composi-
tion and the strength
of the shots, and the
performances and the
story he’s telling. There’s
a real sense of sustained
commitment to how it
watches.

“There’s one shot of
Dickens and Nelly stand-
ing in a room after they’ve
had an argument on the
steps. I just wanted to
feel the atmosphere when
something’s happened be-
tween two people, which
is to do with attraction or
the difficulty of under-
standing the attraction.
We’ve all been in the situ-
ation where it’s awkward
with the person you like,
and how’s it going to play
out?Whatever it is, I just
know I’ve been there, and
there’s silence.”

Fiennes had intended
to only direct this film,
but as he researched
Dickens, he found himself
more andmore open to
playing the part.

“Dickens’ father was
heavily in debt and bank-
rupt,” he says. “Dickens

was sent to work in a
blacking factory. He felt
very humiliated by this
and carried the sense
of stigma all his life. He
didn’t talk about it, but I
think this really affected
him.”

He was fascinated by
Dickens’ contradictions:
The committed crusader
for the poor, a “man of
physical vigor and
social vitality” who was
also “very quick to feel
slighted or take grievance
if he was crossed or you
disagreed with him. So he
could turn and be quite
cruel and angry. And a
controlling father. You see
that in the race with the
children. Although we see
him leaving his wife in a
very cruel way, it was im-
portant that the audience
get a sense of the totality
of him.”

Enthusiastically recom-
mending “BleakHouse”
for further reading,
Fiennes says, “I was pretty
ignorant about Dickens.
I’m happy I’ve come to it
inmymiddle years and
didn’t have to learn it at
school; I have no baggage.
It’s my own current excite-
ment about reading the
rest of his books.”

Michael Ordoña is a
freelance writer.

Ralph Fiennes explores a darker side of Dickens
FILM

ByMichael Ordoña

Ralph Fiennes originally was only going to direct
“The InvisibleWoman,” but after researching
Charles Dickens, he was intrigued by the role.

Sony Pictures Classics

PASADENA, Calif. —
Stewie likes science.

Seth MacFarlane,
creator of “Family Guy”
and voice of Stewie on
the animated Fox show, is
bringing his love of space
exploration to television.
He’s the executive
producer of “Cosmos: A
Spacetime Odyssey,” a 13-
part series that will debut
March 9 on Fox. It will
also air on the National
Geographic Channel.

Best known for his
profane animated series
and Oscar-hosting duties
last year, MacFarlane’s
head has been in the
stars since he first saw
Carl Sagan’s original
“Cosmos: A Personal
Voyage” as a youngster.

MacFarlane suggested
to “Cosmos” host Neil
deGrasse Tyson that
the show should be
pitched to Fox to garner
a broader audience.

“I was pleasantly
greeted with enthusiasm,
and I didn’t have to
stop doing Stewie or
anything,” MacFarlane
told the Television
Critics Association on
Monday.

Party with Prince
Fox’s post-Super

Bowl party will include
Prince making a guest
appearance on the
comedy “New Girl.”

In an episode of

the show that will air
directly after the big
game next month, Zooey
Deschanel’s character
is invited to a mansion
party hosted by Prince
— a party her friends are
determined to crash.

Fox also will air an
episode of “Brooklyn
Nine-Nine” that night
after “New Girl,” with
the show fresh off its
Golden Globe award for
best comedy.

The Super Bowl is
traditionally the most-
watched TV event of the
year, so the time slots
after it are considered
prime real estate.

SethMacFarlane
brings love of the
cosmos to TV
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“Family Guy” creator
Seth MacFarlane will
executive produce
“Cosmos: A Spacetime
Odyssey” to debut March
9 on Fox.
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